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A note about Hello Abingdon 
 
 

 

Moving into a new area can be difficult. You need to find your 

way around, make new friends and start new topics at school. 

That’s why we thought it would be good for the children of 

forces’ families based at Dalton Barracks to work with local 

children on a newsletter about Abingdon.   

This newsletter has been put together by six pupils from St 

Nicolas Church of England Primary School. From content to 

format and printing, the group have made all the decisions and 

done all the work – in just seven two-hour sessions. In the 

course of this, they’ve used classroom skills, including literacy 

and I.T., life-skills like team-work, responsibility and working to 

deadlines, and learnt a lot about their community. We hope 

you’ll enjoy reading the results. 
 

 

 

 

This project has been organised by TrinityLearning, an initiative of 

Trinity Church in Abingdon, and is one of a series of projects aimed 

at helping to improve the quality of life in Abingdon schools.   

For more information on TrinityLearning and its activities, contact: 

TrinityLearning 

The Conduit Centre 

Conduit Road 

Abingdon 

OX14 1DB                         e-mail: trinitylearning@gmail.com 

 

 

 

 

 

Thanks to an award from The Armed 

Forces Community Covenant Grant Scheme, 

500 copies of this magazine will be 

distributed free in Abingdon and at Dalton 

Barracks.  

 

 
 



 
We are six students from St Nicholas C of E Primary School 
and we are part of the Hello Abingdon project. This 
magazine/newspaper will tell you about tourism and what 
is going on in and around Abingdon. We interviewed Lesley 
Legg from the Town Council and Heather Brown who is the 
Choose Abingdon Partnership Manager at the Abingdon 
Tourist Information Centre. 
 

Firstly we asked them 
 how Choose Abingdon 
started.  

 
 They replied the Chamber Of Commerce and District Council 
decided it was getting harder to keep Abingdon a thriving 
town. They also said that they wanted better shops so that 
they could get more tourists to come to the town. Lesley 
reported that she felt they needed a new initiative which 
included more people than just the councillors. They thought 
that they needed the big businesses to be involved like Miele, 
Sophos and Infinium.  They set up Choose Abingdon with a 
chairman who was really interested in making Abingdon a 
better town to be in. Heather announced that the more 
people Abingdon brought in, the more people they would 
recommend it to. We as reporters think that Abingdon is 
getting better as they are making a lot more shops and 
restaurants like Weatherspoons.  

After that we asked them which businesses were part of 
Choose Abingdon and they commented that every  
businesses in Abingdon is part of Choose Abingdon.    

 



 

We asked them why they chose to help the community 
Heather said that she wanted to keep Abingdon an amazing 
town because she had a business but it had to close because 
of the decline of the High Street and she didn’t want to see 
the same thing happening to businesses in Abingdon. She 
saw the job advertised  and she applied for it. 
Lesley moved to Abingdon with her children over twenty 
years ago whilst it was still quite a small town with many 
thriving shops. This changed when the Ring Road as built so 
people got in cars and drove to other places other than the 
town centre. She wanted to do something to help Abingdon 
from dying and she put herself up for election as a councillor. 
She got elected  and ever since she has worked hard to 
improve Abingdon. She has been involved in events such as 
Fun In the Park, Abingdon in  Bloom, Market place events  
and she has also been Mayor of Abingdon. 

Next we asked what sort of things  they organised. 
They replied they had organised a new market.  The market 
was always on  Monday and a Friday but people who work 
hadn’t been able to visit it. Now four times a year a local 
Excellence Market  happens  on a selected Saturday which 
gives everybody a chance who makes  or grows things locally   
a chance to sell their products. To make the market more 
appealing they have paid  for entertainment such as 
musicians , owls and  a wood turning expert. 
 
We haven’t personally been to the market but we know there 
has been a French Market. It would be good to see an 
electronics stall and perhaps a watch repair and battery stall. 
  



 
Choose Abingdon's Local Excellence Market was 
started with the help of the Abingdon Carbon Cutters 
who wanted to find a way to promote locally grown and 
produced food. There were also community activists 
calling f or a Saturday market f or all of those people 
stuck in their offices all week, unable to enjoy the 
atmosphere and taste the samples that are on offer at a 
really good local market. After two and a half years, the 
quarterly market has a strong reputation with traders 
who appreciate the high footfall and active management 
that is a feature of this market. We always reinvest all of 
the rental prof its back into advertising the next market 
because we believe that a market needs to justify its 
existence in a town - not just trade off passing footfall, 
otherwise it is not fulfilling its f unction in the town. 
Another feature of the market is that we encourage our 
town centre retailers to come along and use the market 
as a promotional tool f or their businesses. We 
appreciate that as payers of rent and rates in the town 
they bear a heavy burden and our market is a way f or 
them to reach new customers, not just a way f or out of 
town businesses to grab trade. 
These are all new ways of running a market, but they 
seem to work and above all each quarter we produce 
a market place spectacle, every spare inch taken by 
stalls all offering samples, interesting products and 
sometimes also craft demonstrations. This is a regular 
event we can lure visitors to and make a central part 
of the marketing of the town. 

 
 

Next Local Excellence Market 
23 November 9.00am - 2.00pm 

 



Abingdon has recently run a Fun In The Park and it attracted 
over four thousand people. It gives groups and community 
organisations a stall each. People can come and try what’s on 
offer and there is an arena in the middle for demonstrations 
and entertainment performances. It is free entry and people 
spend money at the stalls so theses organisations make a bit 
of money. 
 

We went to Music in the Park and that was really great for 
the whole family . We haven’t been to the Fun in the Park but 
we imagine that it would be lots of fun for all the family and 
we might go next time. 
 

They organise events in the market place and have 
redesigned the area with gates so organisation of people and 
stalls and stages is easier. They have bought gazebos and 
chairs. Choose Abingdon doesn’t have to organise all the 
events. Other people volunteer  to create entertainment, like 
Abingdon’s Got Talent, Abingdon in Bloom. These events are 
provided first for the residents of Abingdon but the spin off is 
that the events  attract visitors. 

We asked Heather and Lesley how they advertise Abingdon 
and events that happen here. 
They told us that there were three notice boards with posters 
and information around the town. They have banners to 
advertise events but they have to be very careful where they 
place them because these posters can upset some heritage 
carers. Other posters are put on lamp posts but these have to 
be taken down very quickly after the event so that the town 
does not look untidy or out of date. They also email a 
newsletter to two thousand people who have signed up to 
receive it. They also advertise on Radio Oxford and Heart 
F.M.. 
      People can go to the website. www.abingdon.gov.uk. 

http://www.abingdon.gov.uk/


  



 
The Council tend not to use newspapers for publicity as they 
have been very negative in the past and pick on the bad 
things that happen. This situation is improving and the 
papers are becoming more positive so they are beginning to 
advertise events in the papers. 
 

We think they could let children and parents know what is 
happening by sending information to schools. 

 

We asked Lesley and Heather how they kept track of 

things happening in Abingdon. 

They told us that the old fashioned way is that people 

talk to people and the new way since the internet came 

is that people email them by twitter, Facebook, their own 

website and the Abingdon blog. 

As reporters we know that you can ask people what is 

happening or we can find things out from school. We 

think that there should be more colourful posters in 

town, school, shops and the Abbey Meadows. Schools 

and societies should be encouraged to let Choose 

Abingdon know about things that are happening. 

We wondered how tourism could help Abingdon. 

They said that tourists would help Abingdon because 

they will spend money by eating in cafes and 

restaurants and they will also spend money in shops. 

This will help because it will keep the businesses 

running. Tourists staying in hotels can help as well. 

Abingdon must not be a victim and empty shops will not 

be attractive to tourists and us. Town council does not 



have to take an interest in businesses but ATC goes 

above the call of duty. 

We asked Lesley and Heather who organises events 

for tourists. 

They answered that they encourage lots of people to get 

involved and help plan the events for tourists because 

more can happen when more people take responsibility. 

We would like to see more events in the park like dog 

shows, Halloween activities like a pumpkin treasure hunt 

and an ice rink at Christmas. 

We also asked them what leaflets they produced. 

They told us that they produced lots of leaflets. They 

have walking leaflets, maps, cycle routes, leaflets about 

the museum, guild hall and the Abingdon Abbey. They 

also produce a ‘What’s On’ leaflet. 

 

 

 

 

 

 

 

 

 

 

 



 

 

We asked Lesley and Heather what sort of tours 

were there for people visiting Abingdon. 

 

They told us that 

they   have 

produced 12 

information 

boards which 

make a sort of 

town trail.  

 

There’s a Lost Abbeys Trail and a Waterways Walk. The 

local history society have produced a Heart of Abingdon 

trail and leaflet. Also they are trying to make another 

one. There are 2 walks by the river. And on some days 

there are guided walks led by the Heritage Society.  

 

 

 

 

 

 

 

 

We have never done any of 

these walks but they sound 

fun and we might give them 

a go. It would be a good 

idea to make a walk 

especially for young 

children with lots of cool 

cartoons and interesting 

educational information. 

 



 

We asked whether tourists like visiting Abingdon 

whether they have done any surveys to find this out. 

They told us that 90% of people liked it here and would 

come back. And 85% would recommend Abingdon to a 

friend. The information office also got a good result. We 

know this because they employed a research company. 

We inquired how many tourists come to Abingdon 

and where they come from. 

Lesley and Heather answered that they had no way of 

finding out how many people come and go. They could 

tell us that roughly thirty-thousand people had visited the 

Abingdon Museum since it re-opened last year in 2012. 

They also can count how many people come into the 

information office but they don’t know if they are tourists 

or residents. 

 

 

 We have been to the  

museum and it was really 

good and we recommend 

that you should go there. 

They have artefacts 

dating from before the 

1800’s.   

    

 



 

  

 

We asked Lesley and 

Heather if they thought 

Abingdon gets enough 

tourists.  

 

 

 

They replied no, stating that Abingdon is such a lovely 
town and people should come more often and enjoy the 
town. Heather remarked that it would be amazing for 
business. 
 

We wondered what else could be done to attract  
tourists.  
They remarked that they are trying to evolve more events 
by the riverside. Also make things better for disabled 
people. The town council would like to open old historic 
buildings. Heather told us brand new science events are 
going to happen. Heather added that to attract more 
people we could open shops on a Sunday. We reporters 
think that the town council should try to attract more fairs. 
We enquired who pays for tourists facilities.  
Heather responded that the town council pay for promoting 
markets like the French market, decoration and attractions 
like flowers and posters. 
The district council pays 
for car parks, toilets and 
ramps. 
 
 
 



We asked Lesley and Heather how the tourist 
information office was run.  
Heather replied that it is run by the Town Council and paid 
workers are part time meaning they’re always fresh and 
welcoming. The part time workers also research 
information and act as reception for Town Council Offices.  
We questioned Lesley and Heather if they think 
tourism is good for Abingdon. 
Lesley replied that she thought it was good. She said It is 
not like Oxford were tourists can make a hassle for 
residents. She has never heard any complaints from 
people in Abingdon.  
We think tourism is a good thing for most towns and cities 
like Oxford because they buy things which will help the 
shops stay open. In Abingdon we do not want loads of 
tourists in Abingdon. 
We wondered why Abingdon changed its name to 
Abingdon on Thames. 
They replied that technically it has always been known as 
Abingdon on Thames. The Thames is a high profile 
marketing name which is good because if someone types 
Thames in to Google it will come up with Abingdon.  
We think the name makes a difference because it will 
make more tourists come as it will be easier to find on the 
web and it sounds better.    
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